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Approach
►An (apolitical) discussion of how social media has influenced the 

ways we communicate and perceive information. 



Risks & Rewards of Social Media
►The Good, the Bad and the Ugly
►By the Numbers
►How and Why
►Model Behavior
►Social Discussion



The Good, the Bad and the Ugly

►The Good – Everyone has a Voice; Connectivity; Education

►The Ugly – Hate Speech; Trolling; Disinformation  

►The Bad – Overuse; Disassociation; Bias 



The Numbers

►Data

Forbes



The Numbers

►Connectivity

►Growth

Pew Research Center
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Trust

Edelman Trust Survey, 2019





Media Effects
Social cognition research is built upon two underlying 
principles:

►Sufficiency
►Accessibility



Cognitive Model of Media Literacy
Potter’s model looks at the way we shape our understanding of the media, and the effects the 
media has on us.



Media Effects
The presentation of information shapes our perception

►Constructs & Activation
►Vividness
►Framing
►Social Learning & Perceived Relevance
►Trust



►Cognitive Bias
►Echo Chambers
►Group Think 

Media Effects



Unanticipated Consequences
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The Good – A Path to Inform & Connect

►The Message
• Inform; excite; call for action

►The Means
• The medium is the message
• Ownership of a message shifts after “send”



The Good – A Path to Inform & Connect

►The Message
• Broad inclusivity
• Set parameters 

►The Outcome
• Respond, don’t react
• Document, don’t block
• Drive behavior
• Play to the back row



Q & A




